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e Plane & THHRAFIEE * Camping F&'&

airport %15 > campsite 3l > to pitch a tent {5755 / EIEE
passport ZEH]E > passport control 1) A VA 26 I8 75 B > campervan 5% & B > caravan &=

flight ticket %25 >check-in HFFH &% > luggage drop

HHUT2 Couchsurfing D& k1T

departures BfffE > to take off FEFR
arrivals A& > to land [&7%

e Accomodation Types {¥7g 284!

Hotel fKEE

hostel > youth hostel &K EE

guesthouse & =

bed and breakfast (B & B) $efit F&FF1509E Z) ik
ran

hotel room > single BE A\ /2 / double # A\ = (—KK)
/twin & A\ 2 ( f{EEE A K )/ family room ( ZJE/ZE )

to reserve / to book a hotel room Z] /&
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A
Abroad g2 |EAR)
Access AL
Accommodations  {{F715
Activities ik B
Addition Hupll
Adventure b
Affordable f“‘{”ﬂ: 215540
Agency (i3
Airfare REEZE(E
Allure Ejj
Ambiance 7%&%\&
Amenities £ 5E
Amount B
Ample KEH
Amusement LR
Appetite B
Aquatic IKAEERY

Arrangements ZHE
Array A
Arts and crafts F T 2%
Assistance =25
Assortment T FH
Atmosphere 7&/_:&57?&
Attraction b A
Availability EIEGaE:
B
B&B R
Backyard A%
Barbecue JEA
Beach NS
Bellhop P&
Beverage BB
Biking Foey Al 2
Boathouse it e
Boating yalfife]
Bon voyage jﬁﬂﬁ {6
Boutique Feon /s
Break KR
Budget TR %
Bug-free HHE i HY
Business class s itE
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Contract =5
Convenience Pakbil
Costly En e HY
Crafts Fzh
Credit 15 H
Cruise S AN A
D
Decadent FEEEHY
Delight Tan |9
Deluxe S HER
Deposit 75~ B~ HE
Destination H B3
Discounts i
Dismay Gegg
Dispatch /}RL ~ N~ =
Distinguish & 7
Diversion ﬁ?ﬁ& ~ EUEET]
Diversity % 7[‘*‘[5]5
Double occupancy  |EE A\ A{F
Downtime {E=5% ~ 12 THFHE]

C
Cafe ]
Camper Bt~ BRE E
Campground = i
Camping =y
Cancellation ERlE
Canoeing briE AR Rt
Capacity NrE
Captain R -~ ik ~ bR
Caravan TRATHEER
Cash I %
Certification ZEHA ~ (R2E
Challenge PEk
Charter ]
Chef ;_,}_?
Choice EiRE
Clientele BEZ
Climate FE
Coach IREEHFE ~ B5F/ HE
Coach class RS
Cocktail hour IS E] (MR
Comfort £ E
Comfortable Y HEHY
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E
Earnest T
Easy FHELHY
Energetic T w1
Enjoyable '§i’l§l/7
Enjoyment =
Entertainment HR 4
Environment R
Envision TEBR
Equipment i ~ Ll
Escape R
Event B
Exclusive 5?7 MY
Excursion L
Exercise ELT)
Expectation HATF
Expedition iﬁb?ft
Expensive 1:n = =Y
Experience s
Exploration ’“F\'—?
Extras [T hnE A
Extravagant IREHY
Exude AL
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F
Facilities ax Ji
Fancy ,u@ 9 )78
Fanfare 2R ST IR\
Fare e
Fees & H
First class BESF
Fitness {5
Flight attendant ZEfR =
Food BY)
Foreign IINEHY
Free H Y
Free time = HHFfE]
Freedom H B
Friendliness K=
Function VIRE
Furlough 1B
Futon H R #
G
Gastronomy 2
Gathering %
Gear AL
Get together mf 2
Getaway EE
Gifts =2
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Global EERE
Globetrotter REKIR T (JEIER)
Golf mﬂiﬂ%ﬂ%
Guest 5 =
Guide a5l
Gusty Al JEHY
H
Harbor NERLEs
Hiatus S
Hike 1T
Holiday 1B 1A
Honorarium AN ~ e
Hooky P (HEER)
Horseback riding |57 5
Hospitality %
Host fR)EER ~ £FA
Hostel BERE
Hostess TREEZ IR ~ ZLEN
Hotel BRJE
I
Ideal AR
Idyll HEET ~ 1B

12

Impressive a NETREZIEY
Inn INERE
Instruction 8T~
Insurance NG
Intensive LR
Interim [E AR ~ ) HATE]
International 51 P
Island ELIEd
Itinerary fRAE
Jaunt A K
Journey i
Joy =45
Joyride 78 EL AR
Junket NSl
K
Kayaking B2 & E))
Keen ia?@"@ i)
Kid-friendly & L EHY
Kindly %ﬁ JCD i
Kindness EE
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Kinship B R R
Knitting b
L
Lake-view Ny
Landmass N
Language =l
Launch B\ ~ Bl
Lazy LD
Leave Bt
Leisure IR
Lessons IES
Liberty HH
Lifestyle AE T30
Limit Gk ~ & [E
Locale FH 5
Location HhEh
Lodging E 18
Lounge Y JER
Luggage S
Lull {7z ~ {5 e
Luxurious HER
M
Mandatory an o HY > 5EHFIHY
Marina B
Massive e
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Maximum BN
Meals =
Meetings @ i
Memento A
Memorable %ﬁuﬂ’]
Minimum B/ )NE
Moderation el
Monitor B iy
Mood N
Motion EZ
Movement JEE) ~ BIE
Music e
N
Nice 011
Nominal Zi3e R
Noteworthy [EEER
Noticeable REIM &% 589
O
Occasion
Ocean F
View R By
Odyssey BEE - REEH
Option HETH
Organization ek
Original i (]H)
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Outdoors F 4N
Outing B
Outstanding ZEHHY
Overbooking TETE & 1
P
Paddle e
Paid vacation T (B HA
Parade BT
Park UNE
Participation 22 Eil
Partying TE o~ IRE
Pause (Gl
Payment SARIEDE
Payoff K~ I
Peaceful EEHRY
Pedal boat Hal AR
Pension EIRE
Perambulate =¥a7
Perks =R
Picnic P&
Picturesque AlEESEIEED]
Pizazz =Pl

16

Playground 1515
Playtime MR S 5F ]
Pleasure (TN

Porter R ~ iR E

Promenade BT ~ B
Property ZES
Protection R

Public NG
Purser PRIE S R
Q
Quaint o7 HEHY
Quality e
Quantity =
Query RalEE
Quest =~ JBR - TR
Quiet LR
Quirky AEREHY ~ 258
R
Racing =75
Rate i/l

Reasonable EHHY
Recess KE

Recreation HE

Recuperation PRAE ~ #[a]
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Refreshment Yg SRR ~ JDIE ]G
Refund EiR
Regard fHE
Regatta AR
Relaxation IR
Renown R
Rental FH
Reputation L
Requisite EEHY ~ D R]DRY
Reservation EL
Reserve T4~ R
Resort EX U
Restaurant ey
Retreat IEplis
Return ticket X EE
Riparian ] EEHY ~ IKGERY
Romantic Ri2HY
Round-the-world  FRIFH T
Round-trip AR[ERY ~ BR5EEEY
Route S
Routine HHT N EE
Rowing YIHE
S
Sabbatical K~ MK
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Safari JENEY (FP8) AT
Safety ZE
Sailing RIS
Sanctuary e
Sand N2y
Satisfying TN HERY
Scenic JEl = HY
Secluded ﬁﬁlﬁlf@m
Selection LS f,e
Setting ZAE ~ IRIE
Ship 0
Shore leave fin B I R EA
Side-trip W% 1TH2
Soothing RIFERY
Souvenir fﬂunu
Spa &R
Space 2= [H]
Spacious %ﬁﬁlﬁ
Steerage AR EHIRE (L
Steward Bk E
Stewardess AR &
Sublime T EERY
Successful A IHHY
Suitcase 1TZ%8
Sumptuous Z1ZH)
Sunscreen 7 MR
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Sunshine H HE
Swimming pool [k
T
Tan A
Tennis e EK
Tent mﬁﬁ
Theme park + e 44 ]
Time off a1~ IKIR
Tour 75 1T
Tourism ”“ﬁi’é
Tourist BOtE
Tournament Lt
Trail JEHf
Trailer i
Train K EL
Transfer A (E)
Transportation ﬁﬁm TE
Travel i}

Trek %ﬁ%ﬁﬁ‘l}f
Trip FRAT
Tropical ST HY

Truancy JBE
Trunk (IE1TH ) KEZ#8
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U
Ubiquitous £l R (7 (£ HY
Unique BT
Universal Y
Updated FEETHY
Upgrade TR
\%
Vacation 5
Valuable el
Variety % 1At
View Ry
Visit ]
Vista 5
Volleyball HEEK
Voyage UIIRES:
W
Walk AR
Wander e Xa%
Water sports K - SE )
Waterfront VE K&
Wayfarer fi N
Weary T FEHY
Weather KR
Weekend IEF S
Whim ar e~ A

Fu Jen SLE

27



& il xmansn

|||'|.-'|: igliish Gl

-|=l.i|"|||1_-_-|="'| il

Whirlpool Al
Wide-ranging Bz
Windsurf JEINEER
Wireless service  [FHEEAG A R AR 7%
Woo SERR
Workshop Iﬁf i
World 5
World-class TH 5 AR Y
Worldwide & e =AY
X
Xanadu [EAMRIR
Y
Yacht (BN
Year abroad {EIRYN—14F
Yoga Hai
Youth 5
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* Travel agent KT CHEA
This person sells or arranges a trip for an individual
client or a group. The travel agent will help you plan
your trip and find the best deals in terms of flight
tickets and accommodation.

- “We’re going to need a travel agent if we want to
plan a big trip for the department tour.”

» Package Tour EI4E]THE

This 1s a vacation designed by the travel agent.
Different itineraries are put together here. The price
includes travel, accommodation, guided tours, and
food. It usually works out cheaper to plan a trip this
way although you do have less flexibility.

- “My brother and his newlywed wife went to Italy on

FudenSLG | 29
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a package tour for their honeymoon. They didn’t want
to try to set everything up by themselves.”

o All Inclusive B 3E—)2 FHEY

This 1s a term that describes a resort or hotel in which
everything is covered by the price you pay per night.
The food and drinks will be included in this price.

- “Let’s stay at the all inclusive Pearl Resort on the
beach. We won’t have to ever leave the hotel.”

e Peak Season 1+Z=

This is the time period of a year in which the most
people travel. The rates of the rooms will be the
highest and the chances of the hotels being booked
up will be the highest. Peak season 1s usually during
the times when kids are off of school, for example,
summer and winter vacations.

- “If we go to the U.S.A. during the peak season we’re
going to spend a lot of money.”

24

e Off Season K==

This 1s the opposite of “peak season”. During the
off season not too many people travel. You can get
cheaper rates for everything, such us airfare and
lodging.

- “Going to Barcelona in the winter will be cold, but it
will be cheap. The winter is the off season for hotels
and restaurants in the city.”

e Group Rate H{E=

If you book your vacation and in your group there 1s

a larger than normal amount of people traveling, you
can get a “group rate”. This rate will be cheaper since
you are bringing in a lot of business.

- “Last year my family and I went to Venice for a
week. It wasn’t too expensive since we got a group
rate. My entire family traveled in a party of 20 flew
down there.”

e Time Share 5 E (R

This is a room or unit in a resort setting that people

FuJdenSLC @ 25
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buy for a certain amount of time. The time share will
have several different families or individuals that pay
money towards it. Each “owner” has a set amount of
time that he/she can use it during the year. Having
a time share is a way to have a place in a nice area
without having to pay the full price.

- “My parents have a time share in Costa Rica. They
go down there one month a year in the summer.”

o Gateway City HESEI T

This 1s the city that a major airline has its headquarters
at. If you are flying with a specific airline many times
you’ll have to make a stop in the “gate way” city of
that airline. Hong Kong is the gateway city for Cathay
Pacific Airlines while Frankfurt is the gateway city for
Lufthansa Airlines.

- “If you fly with KLM Airlines you will have to stop
in Amsterdam. That 1s their gateway city.”

* Layover [{HRFi e
If you are flying from one specific city to another at
times there is not one plane that makes the trip without

20

stopping. Many times you will fly to a city in between
the city you are traveling to and the one from which
you left. This stop 1s called a “layover”. Many times
you will have to switch planes at the layover city.

- “I’'m flying from Rome to Bangkok with a layover in
Abu Dhabi1.”

 Spring Break Z1{i

Spring break 1s when the public schools and colleges
in a country have off for a week sometime in March
or April (during the Easter). Many families go on
vacation during this time. In Taiwan, college students
have about a week off during spring break.

- “My friend and I plan to go to Hua-Lien for our
spring break after we will be done with our midterm
exams.”

e Working Vacation T {EJE (&

This 1s a trip that someone may take for business that
also involves pleasure. A researcher may travel to

FudenSLD 27
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another city for a conference and in the mean time
takes his family with him to enjoy the city during non
working hours. This is called a “working vacation”.

- “I took a working vacation to New York. I had
a conference talk on Thursday, but the rest of the
weekend I spent with my wife to explore the Big
Apple.”

* Attractions =2

These are points of interest that are well known and
draw a lot of tourists in. A museum or amusement
parks are examples of “attractions”. Any tourist
destination will have two or three major attractions.

- “The Doge's Palace 1s a major attraction in Venice.”

o Tourist Trap FyzFilFZs B fKER 8BS

A “tourist trap” 1s a restaurant or an attraction in an
attractive area of town that caters to people visiting
the city. The prices are high to take advantage of the
tourists who don’t know where else to go. Tourist traps
are located near the major attractions.

26

- “Pelple say that taking a gondola ride when you are
in Venice 1s a must; however, 1t 1s a bit of a tourist
trap, because you have to pay a lot of money for a
40-minute boat ride.”

e Where the locals go &I \ & LRy

This i1s an expression that people use to describe
places that people who are from the area go to. These
are places that are not in the tour books and don’t have
a lot of tourists.

- “Do try to avoid those expensive tourist traps. Just

go somewhere where the locals go.”
Off the beaten path

Most major cities or areas that draw a lot of tourism
have four or five different "must-see" locations that
every tourist goes to. Places that are less known to
tourists are described as being “off the beaten path”.

- “Go to the Archeological Museum when you are
in town. It 1s off the beaten path, but defintely worth
visiting for its fantastic collections. It is not near any
of the major attractions so it won’t be crowded It 1s off
the beaten path.”

FuJdenSLD |29
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- “The red light district in Amsterdam attracts tourists
e Ecotourism ZEREJK b7 by its sensational display of working girls standing in
the storefront windows.”

This is tourism that is for the purpose of seeing and
experiencing the natural environment of an area.
Special attention is made in not harming the natural
habitat. Rainforests and natural parks are examples of
ecotourism locations.

- “Tibet 1s known for its ecotourism.”

e Theater District & [ &

This is an area of the city that 1s home to a lot of the
cultural events like theater productions and symphony
concerts. In London, there's a theater district in east
end which is famous for lively nightlife.

-“When you are in London you need to check out a
show 1n the theater district.”

 Red light district £ J& &
This 1s a section of the city that has prostitution
and run down bars. Drug dealing and a lot of other
criminal activity will take place here.

Fu Jen SLEC
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* Business Traveller 751%/<0#

A tourist who 1s travelling to attend a business
meeting, conference, seminar or workshop. Their
needs are often a little different to the recreational
traveller.

- Many hotels provide specific services to business
travellers, giving them conference rooms to use and
special discount on lodging rate.

e Commission {F&

An agreed amount paid to an agency (e.g. travel
agent, wholesaler, inbound operator) for selling your
particular tourism product.

- Our company has to pay the commission to the travel
agency for their service on oraganizing our trip of the
annual staff vacation.

52

e Competitive advantage 55 5-{&Z5

A benefit that sets you apart from other competitors.
[t can be gained by offering consumers greater value,
such as better service, superior product, cheaper
prices, etc.

- Whether you are an employee, a business or a
company, a competitive advantage is what enables you
to beat your rivals.

« Consumer benefit JHE & | @

An advantage that a consumer believes they are
receiving by purchasing your product.

- Tropical travel agency always provide good value
for money packages for their clients, putting consumer
benefit as the numer one objective of the company.

e Customer driven JFH%E [n]
A strategy or action undertaken as a result of customer

demand.
- Many marketing or media strategies of the tourism
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industry are customer driven. The preference of the
customer 1s the most crucial factore to be taken into
consideration when marketers develop their strategies.

e Distribution channels $F /8%

A group of intermediaries involved in ensuring a
product or service reaches the consumer, e.g. travel
agents or a wholesaler network.

- Distribution channels are the way how a company
gets 1ts products or services to the consumers.

e Demand generators = K38

The motivation behind a person's wants that are
backed up by buying power. In other words, the things
that drives someone to make certain purchases.

- A demand generator involves activities or events
that bring customers or guests into the market and
produces demand for specific products or services.

 High Season 112

The time of the year when tourists are most likely to
travel, such as the summer months in South Africa;
also known as Peak Season.

54

- Travelling to Italy in the high season is going to cost
you a great sum of money.

» Hospitality (accommodation) &K (118 )

[t deals with provision of accommodation, e.g. bed and
breakfast, guesthouse, self catering, youth backpacker
hostels, motel, hotel, etc.

- More and more students in the recent years are
interested in working in the field of hospitality once
they graduate from college.

 Hospitality (food and beverages) & ik ( &2k )
These are establishments that primarily provides food
services to domestic and international guests, such as
restaurants, pubs and taverns, fast food outlets, etc.

- Hospitality in food and beverages is a competitive
battle field. It's never easy to stand out among your
rivals and competitors.

e Inbound operator /Outbound operator

AN / FZIMEE A
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Inbound operators take care of accommodation
booking, car renting, itinerary design, restaurant
reservation in a destination country while outbound
operators take people from a country to travel in
another country

Co-ordinates travel arrangements in South Africa on
behalf of overseas wholesalers and retail travel agents.
This usually involves planning the South African
itinerary, costing the various components (transfers,
accommodation, sightseeing etc), negotiating prices

and arranging payments. Commission levels can be up
to 30%.

e General Public Liability Insurance
INFEEAINE TR bE

This type of insurance covers your liability against
potential injury inflicted on other persons or damage to

50

their property while in your care or on your premises
as a result of your proven negligence.

* Gross Selling Price or RACK rate [F {8

The price at which products are sold to the consumer
or "man in the street". Commissions, discounts or
seasonal specials may still be deducted from this price.

* GSA or General Sales Agent FE{{HH

This agent has sole rights to distribute particular
products, goods or services in a region or country.

e Low Season }XZ

The time/season when tourist are unlikely to travel,
also known as the off-peak season. For example,
overseas tourists are less likely to travel in their
summer months.
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e Marketing strategies $H & R H%

The reasoning by which a business hopes to achieve
its marketing objectives. A marketing strategy consists
of specific initiatives used to target appropriate
markets

e Market trends 11735 t5Z%

Patterns in the marketplace that are dictated by
consumer behaviour. For example, the German market
travels to South Africa in our summer months.
Market segments/sector: A specific group of
consumers who share common characteristics like age,
sex, wealth, interests.

e Nett Price or Standard Tour Operator (STO)
Rates 55

The total cost to you of your product, including all

overheads, consumable and marketing costs plus a

profit margin. Additional allowance for a commission

structure should still be added on top of this figure.

56

« Package EXEEH(H

The combination of two or more components, which
1s sold at a better price than if a consumer bought them
separately. It may include airfares, accommodation,
road transfers, touring attractions, restaurants, entrance
fees, etc.

 Passenger Liability Insurance fik & & (F{£
covers your liability against potential injury 1f you are
in an accident while transporting passengers (on land,
sea and air).

e Product =

Anything that a tourist may use while travelling, that
gives them the requirement or experience that they are
looking for.

* Professional Indemnity Insurance

SR (ERRE R
indemnifies you against all sums you may become
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legally liable to pay arising from any claims made by
a customer as a result of neglect, error or breach of
contract in the conduct of your business.

e Tourist #5X-%

A person who travels away from home, staying away
for at least one night. A domestic tourist 1s from South
Africa, while a regional tourist is from other parts of
Africa. An international or overseas tourist 1s from
other parts of the world. They have markedly different
travel and expenditure patterns from the first two.

e Tourist Guide &E;jF

A suitably qualified and licensed person who is paid
to conduct tours, provide a commentary and explain
numerous points and items of interest. This person has
intimate knowledge of the area and all aspects related
to travelling and touring in a given region.

40

* Travel Agent or Retailer K171t ~ [RIT=EH
An mtermediary that sells products to consumers for

agreed commissions — usually a minimum of 10% of
the Gross, RACK or retail price.

e Value Added Services [ff /J[1ARF%

Services that are added to the selling price at no extra
cost to the buyer, but there is a perceived extra benefit
in the cost, such as free breakfast included with
overnight accommodation.

* Wholesalers {55

Operators that package products together and sell
it through retail travel agency outlets for agreed
commission levels. These commissions are generally a
minimum of 20%.

Reference: Southern African Tourism Services

T@@e )
C re
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e Summer Holiday Vocabulary

Going to the beach in summer time 1s a big fun.
People can surf or do sunbaths there. Of course, the
beach 1s also for kids and teenagers. All the family
can enjoy the shore provided; however, this makes
the beach an “elbow-to-elbow” tourist place. You can
also do more than just get a tan (or a sunburn). Get up
and get active with some of the following suggestions.
The old favorites are always fun which 1s why they’re
still popular. You can either throw a frisbee or play
with a beach ball (nice because they deflate for easy
carrying and storage), go body surfing body (cheap
and something to enjoy without any surfing gear).
Don’t forget that making sand sculpture or building a
sand castle 1s also entertaining. Here are some other
suggestions to consider for enlivening your beach
resort vacation.

42

1. Collect driftwood I EE7F K

Especially if you’re of a creative bent, this can be not
only a unique, but profitable pastime as well. What
figures or forms do the driftwood shapes conjure up in
your mind? What might they look like when painted
or polished? How might you mount or display them?

2. Collect shells £E2 H7%

Long a popular beach pastime with children and adults
alike, 1t can still serve as an interesting activity for the
kids (or you). Even more so if you’re on a new, foreign
or strange beach which may well offer up some unique
surprises. Make a collage, a display or shadow bow of
your best finds when you get back home.

3. Catch crabs and crustaceans

Pl 28 F FH R SR B0 Y)

We used to walk along in the surf of the Chesapeake
Bay with a framed meter-square piece of window
screen to trap all kinds of small crabs, crustaceans,
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sand worms and even small fish. It made for an
interesting series of “catches” and provided endless
hours of simple fun for me and my siblings. With
eleven younger brothers and sisters, it also kept us out
of “trouble” or at least reasonably so. Sometimes a
fisherman would buy our “catch™ for use as live bait,
much to the profit of the local ice cream vendors.

4. Surf fishing {F&571H

There are all manner of collapsible of multiple piece
rod and reel kits you can easily pack in a suitcase or
store in a car trunk. Whip it out, local regulations and
conditions permitting, and try your hand at whatever
the regional waters offer. Some surprisingly large
catches can be made 1n less than two feet of water. Just
put on a snorkel and dive mask, wade out to waist-
deep water, stand still for a few minutes with your
face in the water. You’ll often be thrilled at the number
and size of the fish and other sea creatures you’ll see
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all around you below the surface. In many tropical
waters, 1t’s like standing 1n an aquarium.

5. Catch live bait J[\J5EH

As was mentioned earlier, like bait can often be sold
to local fishermen (or use it yourself). Use a cast net,
walk along 1n knee-deep surf with an old window
screen and bucket. Minnows, crustaceans, sandworms,
small eels and crabs are all susceptible to this method.
Be sure to check local regulations first. Keep them
alive and fresh 1n a bucket partially filled with water.

6. Relax or get a “surf massage”

B

Soak and soothe those aching bones with a relaxing
massage. In numerous resort areas there are locals
who offer this service right at the beach. Be sure to
negotiate prices before services are rendered to avoid
any price gouging. Another alternative is to let the sea
and surf “massage” you as you lay there. It’s free and
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the surf never gets tired or overcharges you. Sit facing
the surf with your legs outstretched. Move forward
until the surf covers you up to the belly button. Change
positions forward, backwards or other variations as the
surf changes.

7. Go walking E—xE

Already 1dentified as a “best” exercise activity,
walking is almost always pleasant. Walking on dry
sand gives you more of a “workout” than walking
on sand that is still damp from the receded surf. For
maximum huff and puff, try walking in the surf itself.
A normal rate of walking is a mile and a half in fifteen
minutes, so a thirty minute walk 1s a good workout for
the day. Fifteen minutes out, fifteen minutes back to
your starting point should do you nicely.

8. Nature watch or people watch #{& H 88k A
Okay so if you’re just in a “do nothing for awhile”
mood then nature or people watch depending on
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where you are. Pick a good vantage point and note
what happens all around you. Is that couple married or
dating? What do you think they do for a living? What
can you tell about them from watching? What animals,
birds or sea life are common where you are? Are there
sharks? Dolphins? Crabs? Squid or other unusual
forms of marine life? What fauna frequents the area?
What about snakes?

These and other imaginative activities can help turn a
“lay 1n the sun and burn” day at the beach into a much
more relaxing, creative or stimulating time for you and
the family.

Try some of these as an alternative to the usual “do
nothing” day.

Adapted from Prof. Larry M. Lynch's "Summer Vocabulary".
Prof. Larry M. Lynch is an English language teaching and learning

expert author and university professor in Cali, Colombia.
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Air Travel
Vocabulary

0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

e Parts of an airport G HE{RE EFH ...

duty-free shot %0 7 |5 / departure lounge Eiff 15 A B
/ gate B %[ / runway Ff3E / control tower ¥ & /
check-in counter JFHE & FHEINE S

e Air travel jobs BRI THHEARY T

cabin crew ZEf[g & / pilot F%EM / baggage handler 5&
FATZR) N/ immigration officer {&FRH A\ & / security
officer Z¢fm N\ B

e Things you find on an aircraft EREE (R & FE 2
cockpit %2 / galley ZEAR & TAEI& / trolley #EER

‘) B / seatbelt 22 7F / overhead compartment [H/&
\/ {TZ=HE / tray table AR A] I AHY/ VE S / oxygen
mask % 58 = / hand luggage T #& 1T 2= / check-in

— luggage LB T2
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e Verbs about air travel EAF4TFH BdHY & ]

to check in FFFEE#ETFHE / to board or to embark &
1% / to disembark Bt / to take off EETR /

to taxi {EHE F¥E1T / to cruise TRAT / to land [
/ to fasten or unfasten a seatbelt BZ i+ ol fi# [ & & 75
/ to approach (the run way) 231 B8 ¥ i fE% / to
declare (goods or money) FHER T2 B I 4

 Other air travel related vocabulary H{th ELFR1T
FHEARY A=

standstill ZE{EE / designated area (e.g., for smokers)

fEEE (PN AEIE ) / to confiscate YL ~ FE/20
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Hotel
Management
Vocabulary

When you arrive at a hotel, you must check-in at

the reception or front desk. The check-in process can
take awhile since the receptionist has to find your
reservation, request payment for the room, and then
inform you about the hotel's policies and procedures.
You are also given a key to your room at this time.

Hotels often distinguish themselves by the services
they offer. Fancy hotels often have a concierge or
porter to help you with a variety of tasks. They can
help you get a taxi, make reservations at restaurants or
plays for you, and give you advice about the city. Often,
this person 1s also in charge of the bellboys, who carry
your luggage or baggage up to the room for you.
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In smaller and cheaper hotels, the job of concierge

1s done by the receptionist and a doorman, who opens
the hotel doors and car doors for you.
These are nice services, especially after you've been
traveling, but they're not free. It 1S common courtesy
to tip the concierge and bellboys each time they help
you.

Other features that are generally found in hotels are
a lift or elevator to take you up to the floor your room
1s on; a lounge area or lobby where you can wait if
you arrive before the check-in time; and a safe where
you can store valuables.
In your room, there may be a single or double bed,
depending on how many people are staying there.
There may even be two single beds, or twin beds.
Also in the room are a desk, a dresser to store your
clothes 1n, a nightstand with a lamp beside the bed, a

D2

television with cable, heating and air conditioning.

If you're lucky, there may even be a mini-bar in
your room. This 1s a small refrigerator that has tiny
bottles of alcohol, as well as snacks. But beware: these
are not free. In fact, they typically cost two to three
times as much as they do in a grocery store. But many
people pay the exuberant price for the convenience of
not having to leave the hotel.

Another convenience that hotels offer 1s room
service. To order room service, you call down to the
reception and ask for a food item listed on the hotel's
menu. The food 1s then brought to your room for
you to enjoy. Remember, this 1s another service that
deserves a tip.

Many hotels also have restaurants attached where

breakfast is served in the morning. A hotel breakfast
can range from a Continental buffet, which consists of
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you helping yourself to food that has been laid out for
you and other hotel guests. The Continental breakfast
is not very elaborate and 1s often included in the price
of the room. However, you can also order prepared
food from the restaurant's menu.
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